
1

Annual Report 2010



2 3

We are pleased by your support for Dohs, 
Inc. This year was a revolutionary one for 
us. There was a lot we learned through 
newfound successes of the young 
company.

Two years ago was the opening of our first 
store near our factory and headquarters in 
Roundsville, PA. Although the company has 
been up and running online since 2002, we 
were thrilled to have opened a place where 
people could come and order, or just buy 
straight off the shelves. After all, the 
factory was churning out fresh balls of 
Dohs delivered straight to our store. 

In the past two years since then, business 
has picked up considerably as our popular-
ity picked up locally. Due to the success of 
this location, we have decided to expand to 
nearby towns. This news is extremely 
exciting, because that means we are hiring 
new help, and expanding our options for 
you as well as for us. 

In the near future, we hope to make it all 
the way to Philadelphia. Then, depending 
on our success there, which will almost 
certainly be positive judging from the past 
two years, we will  have new stores in 
Maryland and New Jersey. 

Dohs believes that our greatest strength at 
this point is the appearance of a “home-
made” kind of place, when we have much 

more capability to expand into something 
not just in the town we started in.

This is where you come in, of course. 
Continual investment in our success will 
not only convince others to buy stock in our 
company, but increase the value of your 
stocks.

We are also announcing the theme for 
2008, which is centered around the word 
Imagination. The end of last year was our 
fifth year anniversary, and also the arrival of 
a new flavor of Dohs. Besides all the 
delicious favorites, we are introducing 
M&M Cookie Dohs featuring the delicious 
sugar flavor mixed with assorted M&Ms, 
covered in a milk chocolate layer of 
goodness. 

In addition, we are holding a contest for the 
best cookie dough flavor. There is more 
information about the competition later in 
this booklet. 

We wish the best of luck for all investors, 
family, and friends in this new year.

Sincerely,

Thomas Bedoyle
ceo

Just Imagine...
Dear Fans
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All the Colors...

Bring on the Color

Meet our new pal, the M&M Dohs
A new addition to our entourage of mouth-
watering flavors, the M&M filled dohs come in 
all kinds of M&M flavors including milk and 
dark chocolate. Peanut butter M&Ms can be 
ordered separately. 
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Isn’t your mouth watering? No wonder 
adults have caught on. Kids aren’t the only 
ones sneaking raw cookie dough from the 
bowl. Any Dohs flavor can be ordered with 
or without a chocolate cover.

Dohs are good desert by themselves, but  
adding some ice cream makes it even 
better. Or try them as a treat with your 
coffee or tea in the morning, midday, or 
afternoon.

M&Ms

Brownie Fudge

Oatmeal Raisin

Chocolate Chip

Pecans & Honey

Double Chocolate

Hazelnut Raspberry

Rice Krispies & Marshmallows

Whole Wheat &Honey

Snickerdoodle

Banana Nut

Rocky Road

Lemon Lime

Fruitcake

Nutella

Coffee

Oatmeal RaisinRocky Road

All the Flavors... 

Chocolate Chip
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All the Places...
108 Farina street 
Roundtown, PA 17318

Working at headquarters is a Dohs 
experience in itself. Because our factory is 
in the same building as  the  Headquarter 
offices, the aroma of freshly made Dohs 
gives us inspiration and opportunity for 
direct  communication with our workers.

Our employees who work in headquarters 
and the factory are an integral part of our 
company. Their satisfaction with the 
creativity, bright colors, and overall 
atmosphere is one of our top priorities. 
After all, unhappy workers wouldn’t make 
the best tasting Dohs.

Most of our employees are locals in the 
area surrounding Roundtown. Due to the 
size of the neighborhood, the 
Headquarters, and now our store have a 
very close-knit feel. Employees love being 
a part of something that started out in this 
town and has been expanding ever since 
the start. Expansion in our business is 
mostly due to word of mouth starting from 
the source.

Dohs Headquarters and Factory
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All the Opportunities...
Up and Running

Two years old, our first off-site store is a 
warm place where our friendly employees 
have all our delicious varieties of Dohs on 
display. We take any larger orders for 
occasions like birthday parties, business 
events, anniversaries, weddings, and more.

As an indicator to our potential success in 
new locations, we have had some families 
visit our store from as far away as 
Baltimore, MD and Harrisburg, PA. Sales 
have steadily gone up as consumers find 
out about us through word of mouth and 
some advertising. We are lucky to have 
such committed visitors to our store 
location. Besides Dohs, we will introduce 
other products this year, such as hot 
chocolate, milk and coffee to go along with 
a plate of Dohs. In addition, we will re-
model and refurnish the rest rooms for the 
convenience of our customers. 

Since the opening, our profits have dou-
bled. See Financial Report starting on page 
eight for more details.

Directions from our Headquarters

  Take a right onto Church Rd. from Farina Road. 

  Continue straight for 1.3 miles.

  Take a right at the stoplight for Lewisberry Rd.

  Turn at the next left onto Foxdale St.

  The store is located in Cobblestone Square, across from Clydes Restaurant.
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Ready, Set, Dohhhh!

Purpose: Set your imagination and taste 
buds free to think of the most outrageously 
creative flavor for a new line of Dohs.

Start and End Dates: The contest will be 
held from the first of February, 2010 to the 
end of August, 2010. 

Award: In return for the best idea, you will 
get a free catering order from our new 
store location, and a small monetary prize.  

Limitations: Each person has an unlimited 
number of ideas they can submit. You 
must be at least 18 to submit a flavor idea. 
If kids want to participate, they need 
parent’s or guardian’s approval by 
signature.

Turning in Ideas: Contestants are wel-
come to submit ideas at www.rawdohs.
com, or send them to our headquarters. 
Tear out entry form on opposite page, or 
pick one up from the Dohs store location in 
Roundtown, PA. 

All the Ideas...

First Annual Dohs Flavor 
Competition

Let your imagination loose

Date  _____________

First Name  __________________________

Last Name  __________________________

Date of Birth  __________________________

Address  __________________________

City  __________________________

State  _____________

Flavor Idea  __________________________

Comments (optional)

__________________________________________________

__________________________________________________

__________________________________________________

I (or my child) verify(ies) that the above information is correct, and 
give(s) permission in case of winner, relinquishing all holds to 
flavor idea.

 X________________________
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...And all the Profit
For Fiscal year ending 
February 1st, 2008

Competition

Dohs is in a fiercely competitive market of 
confectionery products. However, the 
company is a local favorite, and is gaining 
more brand recognition in the region. It is 
not only the taste of Dohs physically, but 
the taste of the atmosphere in the Dohs 
store and factory. Being small has its 
advantages. Our consumers know we care 
about them.

Food Suppliers

We use local organics to support 
Pennsylvania farmers. Some Dohs ingredi-
ents come from other climates such as 
chocolate and raisins. These, we order 
separately. 95 percent of our materials are 
organic. We don’t purchase from any 
countries that have recent history or still 
use child labor. 

Our company is working on putting up to 
10 percent more of the budget towards 
advertising in distant towns and cities 
through direct mail and radio. This increase 
in spending along with opening of new 
locations in the near future should increase 
our net income. The “others” category 
includes transportation and small costs 
such as emergency savings.

Profit 45%
Raw Supplies 25%
Advertising 13%
Packaging 6%
Other 3%
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Advertising

Packaging
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Financial Highlights

(Thousands of dollars, except per share amounts)  2012 2011 2010

Results of Operations 

Net sales  $ 7,967.00  $ 7,343.00 $6,012.00 

Gross profit  $ 3,596.00  $ 3,170.00  $2,119.00

 Percent of sales   41.9%   41.8%  33.2%

Earnings before interest and taxes  $ 1,393.00  $ 1,051.00 $830.00 

Earnings from continuing operations  $ 823.00  $ 755.00  $702.00

 Per share — diluted  $ 2.08  $ 1.92  $1.49

Earnings from discontinued operations  $ 31.00  $ 11.00 $5.00 

 Per share — diluted  $ 0.08  $ 0.03  $0.01

Other Information

Net earnings  $ 954.00  $ 866.00 $750.00 

 Per share — diluted  $ 2.16  $ 1.85 $1.01

Net cash provided by operating activities  $ 664.00  $ 1,223.00 $903.00

Capital expenditures  $ 334.00  $ 319.00 $239.00

Dividends per share  $ 0.80  $ 0.73 $0.66

For the Future

The 2012 Earnings from continuing operations will be impacted by the following: 

a $14 ($.04 per share) gain from the sale of a portion of the company; a $25 

($.06 per share) benefit from a tax settlement of bilateral advance pricing 

agreements; and a $13 ($.03 per share) benefit from the reversal of legal 

reserves due to favorable results in litigation. The 2010 results of discontinued 

operations included a $24 ($.06 per share) gain from the import of items from a 

country not imported from before. The 2011 Earnings from continuing 

operations were impacted by the following: a $60 ($.14 per share) benefit from 

the favorable resolution of a U.S. tax contingency and an $8 ($.02 per share) 

benefit from a change in inventory accounting method.
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